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An analysis of the October PMI Report:
New Orders:

New Orders decreased 5.4 points to 46.6. New Orders 
decrease was based on 7.3% less respondents reporting 
higher New Orders for a total of 20.7% and 3.6% more re-
spondents reporting lower New Orders for a total of 27.6%. 

Production:
Production decreased 3.7 points to 48.3. Production’s 

decrease resulted from 6.8% less respondents reporting 
higher Production for a total of 17.2% and 0.7% more re-
spondents reporting lower Production for a total of 20.7%. 

Employment:
Employment increased 3.7 points to 51.7 based on 2.2% 

less respondents reporting higher employment for a total 
of 13.8% and 9.7% less respondents reporting lower Em-
ployment for a total of 10.3%.

Supplier Delivery Time:
Supplier Delivery Time decreased 7.1 points to 56.9 

based on 7.3% less respondents reporting slower delivery 
time for a total of 20.7% and 6.9% more respondents re-
porting faster delivery for a total of 6.9. 

Finished Inventory:
Finished Inventory decreased 3.7 points to 48.3 based 

on 3.3% less respondents reporting higher FI for a total of 
20.7% and 4.1% more respondents reporting lower Fin-
ished Inventory for a total of 24.7%.

Commodity Price:
Commodity Price increased 5.8 points to 63.8 based on 

11% more respondents reporting higher Commodity Price 
for a total of 31% and 0.6% less respondents reporting 
lower Commodity Price for a total of 3.4%.

Survey Question:
Twenty one percent reported higher expected produc-

tion in the next 3-6 months versus twenty percent in Sep-
tember. Twenty seven percent expected production to be 
lower than their current production. The index is 46.5.

Overview:
October’s PMI dropped for the third consecutive month. 

October’s PMI of 50.3 is 5.9 points below its six month aver-

age. New Orders, Production and Employment are 12.4, 9.9 
and 5.4 points respectively below their six month averages. 
New Orders has dropped 26.6 points from its May reading 
of 73.2. Production dropped 17.8 points from its May read-
ing of 66.1. Employment is 10.8 points below its May read-
ing of 62.5. October’s Supplier Delivery Time decrease of 
7.1points to 56.9 is now more in line with the decreases for 
New Orders and Production. Finished Inventory decreased 
3.7 points is consistent with the decreases for New Orders 
and Production. Commodity Price increased 5.8 points for 
the first increase in the last 3 months.  

October’s six month PMI trend is down. It is currently 
12.9 points below May’s PMI of 63.2 and 5.9 points below 
its 6 month average. 

National PMI Report:
The National October PMI increased 2.5 points to 56.9, 

which was the result of the following: New Orders increased 
7.8 points to 58.9; Production increased 6.2 points to 62.7; 
Employment is up 1.2 points to 57.7; Supplier Delivery 
Time is down 1.1 points to 51.2; and Finished Inventory is 
down 1.7 points to 53.9. 

Commodity Price increased 0.5 of a point to 71. 
Fourteen of 18 manufacturing industries reported 

growth in September. Two industries reported contraction: 
Furniture and Related Products and Nonmetallic mineral 
products.

Industrial Production Report:
The September Industrial Production Report reported a 

total production decrease of 0.2% following a 0.2% increase 
for August.   Manufacturing decreased 0.2% following a 
0.1% increase in August. Durable goods decreased 0.2% 
down from a 0.5% decrease for August. Motor vehicles in-
creased 0.5% in September following a 6.3% decrease for 
August. Business equipment is up 0.1% following a 0.3% 
increase for August. 

Manufacturing’s third quarter annualized growth rate 
of 3.8% is down 5.3% from the second quarter’s 9.1% rate. 
Factory output’s 4.8% growth rate is down 2.2% from sec-
ond quarter’s 7% growth rate.  

Third quarter’s capital spending on software, computer 
equipment and high tech grew at a healthy 9.8%, but still 
off from 17.8% second quarter growth rate.  

Manufacturing capacity utilization of 72.4% is down 
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PRODUCTS WITH HIGHER PRICES 
“Stainless steel plate, imported phosphate ore, metals, 

energy, alloying materials such as silicon are much higher, 
titanium dioxide, polyethylene, rubber, structural beams, 
merchant bar, paper , paperboard, aluminum, copper, 
steel, copper, copper, aluminum, bearings, steel, bronze, 

aluminum, aluminum sheet, steel, bronze, crude oil, corn, 
corn oil, natural rubber, zinc oxide, fabricated silver is up 
17.5% for the year, caustic soda, corn, sugar, flour, soybean 
oil, cocoa products, small diameter steel wire, pvc, nylon, 
copper, aluminum, steel, steel related material, copper, 
resin, PCBAs, and castor oil”

COMMENTS FROM SURVEY PARTICIPANTS REGARDING CONDITIONS THAT 
AFFECT PURCHASING OPERATION:

PMI Georgia, PMI Southeast, and PMI National 

PMI GA
PMI Southeast
PMI National

 May-10 Jun-10 Jul-10 Aug-10 Sep-10 Oct-10 Oct-Sep
 63.2 57.4 57.9 55.0 53.6 50.3 -3.3

 62.7 57.9 56.3 53.2 51.9 52.7 +0.8

 59.7 56.2 55.5 56.3 54.4 56.9 +2.5

 Higher Same Lower
New Orders  -7.3 3.7 3.6
Production -6.8 6.1 0.7
Employment -2.2 11.9 -9.7
Deliveries -7.3 0.4 6.9
Finished Inventory -3.3 -0.8 4.1
Commodity Prices 11.0 -10.5 -0.6

Change In Percent of Georgia Participants Reporting Higher, Same and Lower
OCTOBER - SEPTEMBER 

from 72.5% for September. 

Georgia versus the Southeast Survey:
Georgia and the Southeast (SE) moved in opposite di-

rections in October with a decrease of 3.3 points versus a 
0.8 point increase respectively. The Southeast’s PMI read-
ing of 52.7 is 2.4 points higher than Georgia’s 50.3 based on 
higher readings of 6.6, 3.0, and 2.1 points for New Orders, 
Production and Employment. Georgia’s Employment read-
ing of 56.9 was slightly higher than SE’s readings of 56.3. 
SE’s Finished Inventory was 0.4 of a point higher than Geor-
gia’s reading of 48.3. Georgia’s Commodity Price of 63.8 is 
1.1 points higher than SE’s reading of 62.7. 

The Three Survey Comparison:
The October National, SE and Georgia PMIs are 56.9, 

52.7, and 50.3. The National PMI is 2.5 points higher due 
to strong increases for New Orders and Production of 7.8 
and 6.2 points respectively. SE New Orders, Production 
and Employment also increased by 0.3, 1.3, and 2.4 points 
respectively. Georgia’s PMI decrease is tied to New Orders 
and Production’s decreases of 5.4 and 3.7 points respec-
tively.

Comment:
The Georgia and Southeast October PMIs demonstrate 

slower growth than the National PMI. It is not clear whether 
this trend will continue or is a brief deviation.

continued on next page
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PRODUCTS WITH LOWER PRICES
“Steel, steel, Portland cement for concrete, industrial 

grades of paper, lumber, Portland cement for concrete, 
industrial grades of paper, carbon steel, lumber, synthetic 
rubber, petroleum, and petroleum related products”

ITEMS IN SHORT SUPPLY
“Scrap, titanium dioxide, steel, silicon, caustic soda, ac-

rylates, bearings, chrome rods, chrome rods, copper, zinc, 
non woven, natural rubber, refrigerant 134a, titanium di-
oxide, caustic soda, lanthanum chloride, EDA, cocoa pow-
der, cocoa products, nylon, furan resin, chrome, PCBAs, 
and resins”

BUYING POLICY CHANGE
“Approvals needed to buy”
“Implemented additional cost controls such as delaying 

the purchase of capital equipment”

GENERAL REMARKS - Give your frank opinion on any 
conditions, local, national or international, that affect your 
purchasing operation or your company’s outlook

“With one upcoming national mid-term election 9 days 
out, I believe the results of these elections will have a dra-
matic impact on the economy. Many companies appear to 
have a wait and see position”

“Fertilizer market is strong”
 “Demand is still very soft”
“There seems to be a little uncertainty in the environ-

ment that might create a slowing in the next two or three 
months”

“We will be very conservative during the 4th quarter 
and lower inventory before year end”

“Orders were steady. We are still concerned about a slow 

down between Thanksgiving and Jan. 2001”
“Next week”
“Stimulus money continues to flow into broadband 

projects”
“Optimistic due to exports”
“Conditions continue to show signs of improvement. 

Customers continue to talk of spending capital dollars go-
ing forward”

“We are manufacturers of precast concrete for construc-
tion and design builders of commercial buildings mostly 
in the FL market. Business levels are extremely low. We 
expect minimal improvement”

“A lot of future orders, just no releases, yet”
“Conditions continue to show signs of improvement. 

Customers continue to talk of spending capital dollars go-
ing forward”

“We see our general business as poor and are projecting 
it to remain so through 2011”

“We believe demand for our metal products will im-
prove next year from 10-15%.

“Government spending”
“Things continue to flounder as our unsettled economy 

seeks a direction”
“We are forecasting a downturn in business in Novem-

ber and December”
“The homebuilding business is stagnant and awaiting 

the results of the November elections”
“Employment levels will increase in November”
“Last month was slower but we don’t see that as a trend”
“Increase in sales/business (new hires in sales) for the 

month, but will this carry forward”
“The raise of Chinese Yuan to USD and USD’s undervalu-

ation for imports part”
“Specific energy markets picking up”    

Advertise in the ISM-Atlanta Peach State Purchaser!
Great Exposure to a Target Market at an Unbelievably LOW Price

If you want to reach nearly 700 active Supply Management professionals from companies ranging from 
Fortune 50 to the local entrepreneur to international firms, then ISM-Atlanta’s monthly electronic newslet-
ter, Peach State Purchaser, is a perfect vehicle. Eleven monthly issues are published during the first week of 
each month, except the Summer issue which comes out in late July.  And the newsletters are archived at  
www.ism-atlanta.com all year long.

Ad prices start as low as $100 per month for a ¼ page, with 1/2 page ads at $175.  Full page ads are truly a bargain at 
$300 per month. All you need is a pdf file of your ad. Ask about discounts for pre-paid annual ad placement!  

Contact Penny Murphy at penmurph@bellsouth.net or Lauchlin McKinnon at lauchlin_m@bellsouth.net  for more 
information or to reserve your ad space.
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