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An analysis of the February PMI Report:
New Orders:

New Orders increased 18.3 points to 68.3. New Order’s increase 
resulted from 20% more respondents reporting higher new orders 
for a total of 43% and 16.7% less respondents reporting lower new 
orders for a total of 6.7%

Production:
Production increased 20 points to 63.3. Production’s increase 

resulted from 13% more respondents reporting higher Production 
for a total of 33.3% and 26.7% less respondents reporting lower 
Production for a total of 6.7%. 

Employment:
Employment increased 5 points to 58.3 based on 10% more re-

spondents reporting higher employment for a total of 23.3% and 
no change in respondents reporting lower Employment for a total 
of 6.7%.

Supplier Delivery Time:
Supplier Delivery Time decreased 5 points to 56.7 based on 3.3% 

less respondents reporting slower delivery time for a total of 20% 
and 6.7% more respondents reporting faster delivery for a total of 
6.7%. 

Finished Inventory:
Finished Inventory increased 5 points to 58.3 based on 3.3% more 

respondents reporting higher FI for a total of 33.3% and 6.7% less 
respondents reporting lower Finished Inventory for a total of 16.7%.

Commodity Price:
Commodity Price increased 8.3 points to 65 based on 16.7% 

more respondents reporting higher Commodity Price for a total of 
36.7% and no change in respondents reporting lower Commodity 
Price for a total of 6.7%.

Survey Question:
Fifty percent reported expected higher production in the next 

3-6 months versus thirty seven percent in January. Three percent 
of respondents expected production to be lower than their current 
production. The index is 73.3.

Overview:
February’s PMI increased 8.7 points based on strong increases 

for new orders and production of 18.3 and 20 points, respectively. 
Forty three percent of respondents reported higher new orders. 
The strength of new orders accompanied by production’s increase 
of 20 points and two consecutive months of higher finished inven-
tory makes a stronger case that respondents believe this trend is 
sustainable. Fifty percent of respondents expect production to 
increase in the next 3 to six months, which is further confirmation of 
the changes mentioned above. Bottom line, manufacturing is look-
ing up for Georgia.

National PMI Report:
The National February PMI decreased 1.7 points to 52.4 as the 

result of the following: New Orders decreased 2.7 points to 54.9; 
Production decreased 0.4 of a point to 55.3; Employment decreased 
1.1 points to 53.2; Supplier Delivery Time decreased 4.6 points to 49; 
and Finished Inventory did not change and remains at 49.5. 

Commodity Price increased 6.0 points to 61.5. 
Of the 18 manufacturing industries, 11 are reporting growth in 

February. The 11 sectors include:  Apparel, Leather & Allied Products; 
Machinery; Primary Metals; Transportation Equipment; Petroleum 
& Coal Products; Fabricated Metal Products; Paper Products; Com-
puter & Electronic Products; Food, Beverage & Tobacco Products; 
Miscellaneous Manufacturing; and Chemical Products. 

The four industries reporting contraction in February include: 
Furniture & Related Products; Nonmetallic Mineral Products; Plastics 
& Rubber Products; and Electrical Equipment, Appliances & Compo-
nents.

February has two more industries reporting growth and three 
less industries reporting contractions relative to the January report.

Industrial Production Report:
The January Industrial Production Report recorded a 0% increase 

following a 1.0% increase for December.  Manufacturing increased 
0.7% down from 1.5% in December. January durable goods in-
creased 1.8% up from December’s reading of 1.5%. Motor vehicle 
and business equipment experienced strong increases of 6.8 and 
1.8%, up from December’s readings of 3.8 and 1.4%, respectively. 
High-tech production in January was up 0.4% matching the same 
rate of growth in December. Non-durable goods production expe-
rienced the only decrease of -0.2% in January down from 1.5% for 
December. 

Auto production remains the strongest source for manufacturing 
growth, but business equipment and high-tech also remain strong. 
These manufacturing areas for growth should remain strong, but 
the slow-down in inventory accumulation and exports will dampen 
some of this torrid pace. 

January manufacturing capacity increased from 76.9 in Decem-
ber 77.4 in January.  

Overall the three month annualized manufacturing growth rate 
through January is 8.5% versus 4.9% for October through December.

Georgia versus the Southeast Survey:
Georgia’s increase of 8.7 points was closely aligned with the 

Southeast’s (SE) PMI increase of 9.7 points. The Southeast PMI 
reading of 64 is 3 points higher than Georgia’s reading of 61. The 
Southeast PMI’s underlying components are 4.8, 3.8, 3.6, 0.8, and 2.1 
points, respectively higher than Georgia’s components. The South-
east commodity price is 5.9 points higher than Georgia’s reading of 
65. 

Bottom line, Georgia and Southeast manufacturing have both 
experienced strong improvement in 2012.

Georgia Purchasing Manager’s Index Report
Furnished by Don Sabbarese, Ph.D., Kennesaw State University Econometric Center

February 2012 PMI Report



Page 2
ISM-ATLANTA PEACH STATE PURCHASER

Specific commodities UP IN PRICE were: 
“PP, PE, steel, aluminum, plate, bars, sheets, beams, angles, ener-

gy, caustic soda, PVC, polystyrene, bar, plate, hot roll coil, copper ox-
ide, crude oil, gasoline, diesel, all oil based products, wood still low, 
zinc oxide, carbon black, synthetic rubber, stainless, raw chemicals 
- alcohols, ethanols, resins, steel, propylene, precious metals, steel, 
stainless steel, copper, any materials containing steel, everything, 
copper, aluminum and steel, fasteners-petroleum based products, 
Shipping Lumber, fuels, steel, , ,petroleum, oil based commodities 
all up 8%, steel and related products, plastics, diesel,  plastics, oil, 
copper, petroleum based products-- resins, chemicals, labor, pet-
rochemicals, resins for film, petroleum fuels, printer toner, wooden 
pallets, acetone and isopropyl alcohol, fuel, soy oil”

Specific commodities DOWN IN PRICE were: 
“Ocean freight, industrial grades, scrap steel, solvent alcohols, all 

steel material (HR, CR, HDG), stainless sheet, pet coke, caustic soda, 
sulfuric acid, natural gas, refrigerant 134a...approximately 25%., 
wheat; corn”

Items in Short Supply- Specific commodities, materials or fin-
ished products I buy that were in short supply last month are: 

“ABS, prmary aluminum, copper oxide, pigments, truck drivers, 
anything oil based is higher and in short , supply due to price, 
wooden pallets, none in chemtronics industry”

Buying Policy- Report here any change during the last month, 
versus the prior month, in the number of days ahead you are com-
mitting for purchases of production materials, MRO supplies and 
capital spending:  

COMMENTS FROM SURVEY PARTICIPANTS REGARDING CONDITIONS THAT 
AFFECT PURCHASING OPERATION:

PMI Georgia, PMI Southeast, and PMI National 

PMI GA
PMI Southeast
PMI National

 Sep-11 Oct-11 Nov-11 Dec-11 Jan-12 Feb-12 Feb-Jan
 48.7 43.2 52.4 47.4 52.3 61.0 +8.7

 49.4 47.1 51.9 49.8 54.3 64.0 +9.7

 52.5 51.8 52.2 53.1 54.1 54.1 +0.0

 Higher Same Lower
New Orders 20.0 -3.3 -16.7
Production 13.3 13.3 -26.7
Employment 10.0 -10.0 0.0
Deliveries -3.3 -3.3 6.7
Finished Inventory 3.3 3.3 -6.7
Commodity Prices 16.7 -16.7 0.0

Change In Percent of Georgia Participants Reporting Higher, Same and Lower
FEBRUARY - JANUARY

Georgia versus the National Survey:
In February the Georgia PMI increased 8.7 points to 61 versus the 

National PMI’s decrease of 1.7 points to 52.4. Georgia’s sharp increase 
for new orders and production accounted for readings of 13.4 and 
8 points, respectively higher than for the same national readings. 
Georgia PMI’s other underlying components registered 5.1, 7.7, 
and 8.8 points higher for employment, supplier delivery time, and 
finished inventory, respectively. Georgia’s commodity price reading 
of 65 was 3.5 points higher than for the national commodity price 

reading of 61.5. 
Georgia and the National PMIs sometimes crisscross over time, 

which is the case for February

Comment:
Georgia’s February PMI increase of 8.7 points to 61 further con-

firms that Georgia manufacturing is on the uptick. Should this trend 
continue, it will strengthen this sectors perception that its current 
growth rate is sustainable
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“Raised our minimums on regular purchases of parts”
“Forward buying of aluminum in place”
“Adjusted policy to higher inventory”
General Remarks- Give your frank opinion on any conditions, lo-

cal, national or international, that affect your purchasing operation 
or your company’s outlook 

“Business is improving, margins are not. Still a buyers market. 
Some of our customers are just now replacing equipment that 
was purchased in 2006(before the diesel emission mandate) but in 
lower #’s”

“Demand excluding construction segments is strong”
“This is the beginning of our busy season. Not sure if sales will be 

higher than last year at this point”
“Overall economic conditions for the construction industry is the 

main driving force that effects our operation”
“Paper prices are getting lower which means the market is softer 

and demand for product is going down”
“Due to poor economic environment major maintenance on the 

production units was accomplished in January. This reduced pro-
duction by 50%.”

“We are in teh housing market, just as it started to feel betetr, we 
have this gas increase. This could put us back in a tail spin”

“We are nearing our Seasonal Business cycle for increased pro-
duction March – June”

“Hearing talk about up-swings but not really seeing it”
“cautiously optimistic about improving economic conditions”
“Prices of steel are about to drop”
“Healthy”
“Very cautious”
“Unrest around the world”
“After slight gains in November and December, January home-

building declined slightly”
“Flat to unstable (Europe and Oil)”
“Ramping up production due to seasonal sales expectations”
“Prices of oil soon to impact plastics and delivery prices”
“Modest growth...+3% - 4%...in 2012”    


